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With customers in over 30 
countries, FACEON Magazine 
is a world leader in make-up 

tutorials, product reviews, style, 
photography and fashion.

FACEON Magazine is a 
luxury, glossy magazine 
for make-up enthusiasts 

across the globe. 
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with tips, tricks and tutorials! THIS WINTER
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TOP TRENDS

wiTh TiPS, TrickS and TuTorialS! THIS AUTUMN



FACEON Magazine is a diverse 
reinvention of a typical ‘beauty’ 
publication

Printed Circulation:	 24,000*

Approx Readership:	 132,000**

Web Hit:	 5,752,924***

Social Media  / 
Opt-in Database:	 50,000+ 

Exposure:	 Top 5 Countries: UK, USA,  
	 Canada, Ireland and Australia

Age:	 16-34yrs

Gender:	 Female

Published as a luxury glossy 4 
times per year and primarily 
targeted to professional artists, 
FACEON Magazine is a diverse 
reinvention of  a typical ‘beauty’ 
publication.

With an average of 116 pages, the magazine 
encapsulates a montage of editorial features; 
from tutorials and lessons, to the latest 
‘looks’ and hot new products. There’s also 
plenty for amateurs too – as well as celebrity 
interviews, photography ‘showcases’ and 
industry insider gossip.
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MUA  

Kerri Evans    

Hair Stylist  

Ann Brightmore     

Wardobe  

Polka Dot Paradise

Hollyoaks
FACEO

N EXC
LUSIV

E
Melissa Walton, Iskra Lawrence and 
make-up artist Kerri Evans talk us 
through how to achieve this ‘doll’ like, 
flawless look:

Start with Mac Studio Sculpt, 
a creamy, luxurious, gel-based 
foundation that provides medium 
build to high coverage with a 
natural satin finish.  It also instantly 
revitalizes the skin.

To set the foundation, use LA Make 
Up translucent powder.

For tough blemishes and dark circles, 
try Cinema Secrets concealer.  It’s 
perfect for the skin and has light pink, 
yellow, and coral undertones.  It’s a 
multi-purpose palette of five, highly 
pigmented foundations and can be 
used to highlight, shade, contour and 
to create your own custom foundation.  
It spreads smoothly, provides full 
coverage with sheer application and 
ensures a soft, natural finish.

Cinema Secrets comes in a clear 
case that snaps shut and is compact 
enough to stash in your bag.  Colours 
used are: 401-71, 402-12, 404-3, 405-
17 and 514-60.

When highlighting, you do not have 
to conform to the usual highlighters 

– we often use eyeshadows to create 
a highlight effect on the cheeks and 
brow bone.  Try Bobbi Brown and 
Inglot

Lips

For an almost ‘doll like’ effect, try the 
outstanding Lime Crime Countessa 
fluorescent lipstick. Use a similar lip 
pencil to create the illusion of fuller 
lips.

Eyes

To begin with, cover the eyes with an 
eye primer (such as Urban Decay) - 
this will add longevity whilst creating 
a smooth base for shadows. Apply 
MAC Fluidline on the eyelid (all 
the way across) with a fine, slanted 
brush. Ultra-smooth, Fluidline’s gel 
formula provides the precision of a 
liquid liner with a silkier, soft finish.  
It’s ‘fool proof’ and smudge proof, so 
gives a very even dramatic eye! 

Continue the look with Lime Crime 
Magic Dust for Eyes.

Brows

Try Urban Decay Naked Palette for 
your brows and you can mix various 
shades.

And Voila! You’re a Hollyoaks hottie!

Photography 

Ursula Roxy 

MUA 

Kerri Evans

Hair Stylist 

Ann Brightmore   
(Umberto Giannini)

Wardrobe 

Polka Dot Paradise

www.debenhams.com
www.maccosmetics.co.uk
www.bareescentuals.co.uk
www.bobbibrown.com
www.inglotcosmetics.com
www.wix.com

Have you ever wondered how the 
honeys at Hollyoaks are always so… 
how shall we say… Holy Smokes!?  
Well… we have.  In an exclusive 
feature, FACEON Magazine takes a 
look behind the scenes and delves 
deep into the make-up bags of 
Hollyoaks star, Melissa Walton  
and model Iskra Lawrence.

The Girls – Melissa Walton

In 2009, Melissa secured a feature role as Loretta 
Jones in the UK’s teen cult series, Hollyoaks. “Loretta 
was a turbulent, troubled young woman.  She was 
a stripper and pole dancer and she’d been sexually 
abused as a child.  It was an exciting, yet extremely 
challenging role for me.”

To prepare for the part, Melissa visited lap dancing 
clubs and even enrolled in pole-dancing classes. 

“I loved it! It’s really good exercise and great for toning.  
They didn’t ask me too (Paul Marquess and Channel 4) 
but I even put up a pole in my living room!”   

The Girls – Iskra Lawrence

Iskra is a model, actress and self-confessed ‘shoe-
aholic’.  “I’m also a baker too! Hummm… shoe-shaped 
cookies maybe!?  My name also means ‘spark’ in 
Russian – another ‘interesting’ fact (she laughs).”

Iskra is certainly a bright ‘spark’.  She’s already worked 
with Asda, O2, OK Magazine, Kellogg’s and runs 
her own blog regarding ‘what’s in her handbag’.  It’s 
definitely worth a look at www.iskralawrence.com.  

Melissa Walton

Iskra Lawrence
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Model  
Lori Higham

Designer & Stylist  
Jennifer Lynn  

Make-up  
Rachelle Dalton

Hair  
Kahlil Oliver

Photography  
Monica True

Manipulated by 
Thiago Cristo

Location  
Studio in DC

Model  
Lori Higham

Model  
Lori Higham

Model  
Lori Higham

Model  
Oxana Anel

Model  
Oxana Anel

Model  
Oxana Anel
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INTRODUCTION

DEMOGRAPHICS

*Print run up to Summer Edition 2011. **Approximate readership based on 
5.5 people per circulated copy.  Figures do not include web / social media 
engagement. ***Web hits From May 2010 - August 2011 @ faceonmagazine.co.uk



FACEON Magazine boasts a fusion of  
informative, entertaining and picturesque 
features in every issue.
In addition,  the magazine provides an invaluable information source  
for people interested and involved within the make-up industry.

STANDARD 1/2 PAGE (Run of Paper)	 £ ask

INSIDE BACK COVER	 £695

BACK COVER (Premium)	 £1,100

Discounts may apply for featured brands and bulk 
bookings.

Advertising with FACEON Magazine may also include 
advertorials, logos and link backs to your website(s) via 
faceonmagazine.co.uk.

Advert design (Web & Print) is available at cost. Please 
contact our sales team to discuss your requirements.

INSIDE FRONT COVER (Left) 	 £695

INSIDE FRONT COVER (Right) 	 £695

INSIDE COVER LEFT & RIGHT 

(Double Page Spread) 	 £1,090

PAGE 4 & 5 (Double Page Spread) 	 £1,025

CENTER LEFT & RIGHT (Double Page Spread)	 £ ask

DOUBLE PAGE SPREAD (Run of Paper)	 £875

STANDARD FULL PAGE (Run of Paper)	 £495

Photography 
Claire Harrison

Styling 
Russell Philip Peek

Hair 
Renda Attia

Make-up Artist 
Niki Stannett

Model 
Ana Araujo 

aNa araujo
FAShION ShOOT

It’s lovely when a model’s partner joins 
them on set to provide that little extra 
moral support.  It’s slightly different, 
however, if their partner happens to 
be a rock god such as Rolling Stones 
legend, Ronnie wood!

And that’s exactly what happened when fan of 
FACEON Magazine, Claire Harrison recently shot 
with Ana Araujo - Claire tells us:

“The shoot was such an exciting day, and Ronnie was 
clearly in his element.

It was also a delight to shoot with Ana; she’s just 
begun with a very promising career as a high end 
fashion model.  She’s been shot by such greats 
as David Bailey, Marion Testino and Rakin 
(amongst many other top togs!).

I was lucky to have such a wonderfully 
talented team behind me and 
together we created an edgy, 
almost monochrome shoot.  
We used various sized soft 
boxes to backlight and 
to create geometric 
shapes that gave 
for a very dramatic 
backdrop.

I hope you love my 
work!  Talk about 
shooting under 
pressure!”

FACEON Pr
esents
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Love in  
an elevator

Model Mallory & Thomas  
(Angies Models  
& Talent International)

Clothes Mallory 
Top Nadya Toto 
rooshed thigh highs 
Birds of North America 
Booties Aldo 
garter Nadya Toto

Clothes Thomas 
Tie Zoran Dobric 
Shirt Artists Own 
Vest Zoran Dobric 
Pants Zoran Dobric 
Shoes Aldo

Model Renée  
(Models & Talent  
International)

Clothes 
Top Micalla 
Cuffs Mizdragonfly 
rings Mizdragonfly 
Boots Aldo

Photography &   
Art Direction 
Mitch Lenet

Stylist  
Rania Abdulla  

Make-up  
Sommer Mbonu

Hair  
Sonia Lefebvre 
Eve Parr

Assistant hair  
Marie-Eve Moreau

Model William  
(Models International  
Management)

Clothes 
redingote Yves Jean Lacasse 
Boots Aldo 
Necklace Psalms Accessories 
Mask Birds of North America 
Top Zegna Sport from Holt Renfrew, Ottawa 
Pants Zegna from Holt Renfrew, Ottawa

Model Daria  
(Angies Models &  

Talent International) 
 

Clothes  
Top  Nadya Toto 

Necklace armour Micalla 
earring Psalms Accessories 

Bracelet Mizdragonfly 
Skirt Nadya Toto 

Lace tights House of Groves 
Boots Aldo 

16 17
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Chocolate

Photographer 
Rich Hinton

Model 
Alessandra Doddato

Make-up & Hair 
Karla Powell

The epitome of summer: oranges, lemons 
and, um… chocolate!?  FACEON Magazine 
is privileged to delve into the ‘zestual’ 
minds of veteran artists, Rich Hinton and 
Karla Powell.

Rich describes his latest, tangy triumph:   

“This is a personal project of mine.  It’s all about designing 
make-up and hair that’s inspired by food.  It may not be a 
ground-breaking concept, but what we’re doing is fresh and 
new.  It’s been a yearlong project and my team I am proud 
that we’re heading to exhibition in March 2012. The whole 
thing is simply tangtastic.” *oh dear…

Photographer, Rich Hinton and Make-up/Hair Stylist, 
Karla Powell guide us through their inspirations behind 
the ‘Chocolate & Orange’ photo series (we also promise no 
more citrus jokes).

The team continue: 

“Food is much more than just something we eat. It can 
make for a very effective art medium.

In addition to creating unusual effects and varied colours 
with make-up and hair designs, it allows our projects 
to truly stand out and to grab people’s attention and 
imagination.

Chocolate is one of the most popular and yummiest of food 
types. With a great choice of colours and textures, we felt 
we could literally explode with creativity when combining 
chocolate with citrus fruits.

We were delighted with this concept - the lush spectrum 
of browns and oranges all combined together as planned.  
The real oranges and orange peel in the hair and eyebrows 
allowed the make-up to pop!  We hope you enjoy our latest 
series.”

Step 1
“I began by preparing the model’s skin with NARS Pore Refining 
Primer, which instantly refined her pores, giving reduced shine and it 
‘mattified’ her skin ready for foundation.”  
 
Step 2
 “I wanted her skin and body to replicate the white of an orange peel. To 
achieve this, I buffed her face and body with Kryolan Ultra Foundation 
(in TV White 2) using a MAC 188 Fibre Brush.”

Step 3
“To contour her face, I applied Kryolan’s Cream Supracolor (in 508). I 
used my fingers on her cheeks, under her cheekbones, sides of her nose, 
temples and alongside her hairline.  I used an Illamasqua Blending 
Brush (11) to enhance my model’s features.”

Step 4
“Using a small synthetic brush, I concealed, where necessary, with 
Kryolan Dermacolour Palette (in NR2).  This evened out her skin tone.”

Step 5
“To set the base I used MAC Prep + Prime Transparent Finishing 
Powder to give a silky and invisible finish. I used a  187 Fibre Brush 
from MAC.

To highlight my model’s face I used Illamasqua Powder Eye Shadow 
(in Vapour) and applied to her cheekbones, hairline and jaw-line using 
a MAC 168 Angled Contour Brush.  This gave a highlighted, ‘tangerine’ 
effect to prominent areas susceptible to light.”

Step 6
“For the eyebrows, I used real orange peel.  These were gently carved to 
the shape of the model’s natural eyebrow.  My top tip would be to carve 
the brows the evening before the shoot and to soak them in water.

To attach them, I brushed the peel with spirit gum until tacky.  This 
enabled a natural adhesive that would allow the peel to fasten for the 
entire shoot.” 

Step 7
“For the eyes, I opted for dark browns and bright oranges.  I wanted her 
eyes to appear fierce and strong and yet to maintain our theme.

I used Illamasqua’s Cream Eyeshadow (in Inhale & Exhale) and 
I applied to cover her eyelid area - blending outwards using an 
Illamasqua Blending Brush (1).

I used Kryolan’s Cream Supracolor (in 508) to the centre of her eyelid, 
the inner corner of her eyes and brow bone, for extra highlights.”

Step 8
 “My model’s eyelids were to represent melted chocolate.  To do this, 
I applied Illamasqua’s Sheer Gloss (in clear) with my fingers, gently. I 
also applied natural false eyelashes by Eyelure to achieve the illusion of 
larger eyes.”

Step 9
“The lips were similar.  Again they had to represent melted chocolate.  I 
began by applying (just a touch) of Illamasqua Illuminator (in Odyssey) 
around the Cupid’s bow (and outer corner of the lips).  This ensured a 
light, yet crisp, eye catching effect that gives definition to the lips once a 
darker lipstick is applied.”

Step 10
“And for the final touches… I used a flat eyebrow brush (by Illamasqua) 
and loaded it with OCC Lip Tars (in Fondue) to contour the model’s 
natural lip shape and to highlight her Cupid’s bow. To finish, 
Illamasqua’s Sheer Gloss (in clear) was applied to the centre of her lips. 
Phew…” 

Chocolate & 
Orange  
Step by Step 
Make-up Guide
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“..It was very interesting shooting; we 
were all very positive, creative and full 
of ideas. We wanted colours and happy 
beauty themes.  As a make- up artist 
I didn’t have difficulties with models 
faces and skin that makes me good and 
familiar base for my make up! I had 
all freedom of playing with colours, 
pigments, feathers and cordons :)

Models wears different coloured wigs, 
so what I did is good tan and emphasize 
the eyes with fuchsia, down lid 
underlined with green, I also used fake 
eye lashes to strained the eyes. Lips with 
full colours such as fuchsia ,red and lip 
gloss for volume.. Face illuminated for 
flawless look .

Photography 
Vuk Aleksic

Model 
Tamara Malesevic 

Gordana Radic 
Ana Tomovic

MUA 
Ana Tomovic
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Email today : advertising@faceonmagazine.co.uk
UK POSTAL ADDRESS 

FACEON MAGAZINE LTD 

149 High Street, Maldon, 

Essex, CM9 5BS, UK 
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